This DIB article includes the course artefacts, instruments, survey data, and descriptive statistics, along with in-depth correlational analysis for the first iteration of a design-based research study on designing curriculum for developing online professional identity and social media practices for a multi-major advanced professional writing course. Raw data was entered into SPSS software. For interpretation and discussion, please see the original article entitled, "Designing curriculum to shape professional social media skills and identity in virtual communities of practice" (J.
Informs the early stages of the instructional design process. Provides raw data available for comparison to other survey data involving the social media practices of undergraduates.
Expands on results reported in original study [1] .
Data
The data included in this article is intended to illuminate the framework and construction for developing curriculum in a design-based research study. The article includes examples of the course artefacts implemented in the first iteration of the design, including the course syllabus and project examples. In addition, the article provides copies of the instruments that were used to gather the data and the subsequent raw data that was collected through a survey as well as additional descriptive statistics and extends the results reported in the original article [1] .
Experimental design, materials and methods
The study was conducted using a design-based research (DBR) methodology, which involves the developing, testing, investigating, and refining of the learning environment, including the tools, curriculum, activities, software, and theoretical constructs for the design (Reeves [2] , p. 58). This DIB article reports on the first iteration of the study and collected data from the following sources: an initial social media survey, open-ended questionnaires, an end-of-year social media memo, Google Analytics and observations to inform the curriculum for a social media component to shape professional identity and social media skills.
A design-based research methodology was selected as a framework for this research since it allows for multiple iterations of a design to examine the learning processes that are taking place, moving beyond the superficial testing of tools and specific interventions. This DIB article provides artefacts and data from the first iteration of the study.
Sample
A convenience sample was selected based on enrollment in a yearlong advanced professional writing course. The sample in this DIB was taken from the first iteration of three iterations of the course design and is fully described in the article [1] .
Intervention 1st iteration
The following course redesign is the first prototype of the course that incorporated a social media and professionalism component; its elements are derived from the literature review and subsequent design principles presented in the previous chapter.
Course texts
The following texts were assigned to the first iteration of the course: Writing for Multimedia and the Web, 3rd Edition. Timothy Garrand. Oxford: Focal Press, 2006.
Course projects
The following elements were incorporated in into the first iteration of the redesign exercise. New elements are labelled as such.
NEW: Autobiography -Students tailor this piece for the About Page on their e-portfolios. NEW: Oral and visual presentation-Each student is assigned to present a chapter from one of the course textbooks. Oral presentations are a necessary competency for professional writers.
NEW: Job application project, consisting of an updated resume and cover letter. The purpose of this project is to help students articulate competencies, understand the current job market, and develop customized learning objectives for the course. To complete an authentic project, students are encouraged to find jobs that they are qualified for and interested in and to apply. Please see Supplementary materials for examples of Course Artefacts, including syllabus, project assignments and one example of teaching material.
Instruments
Instruments consisted of an initial social media survey and three sets of open-ended questionnaires. A description of how the instruments were derived can be found in the original article [1] . Please see Instruments in Supplementary material.
Raw data from social media survey
A survey was given to participants at the beginning of the course, prior to the start of the social media component to glean information regarding current social media practices and beliefs. See Raw Data in Supplementary material.
SPSS Descriptive Statistics
Output for expanded information on raw data, including frequencies tables, bar charts and correlations, please see SPSS Descriptive Statistic Output in Supplementary material.
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